
What does it take to manage dozens of experiential, 
“live” marketing events delivered by hundreds of staff 
members on any given weekend? How do you handle 
the endless details and deadlines in a business that’s 
always on? And how do you do all this while delivering 
world-class account management and customer service? 

According to Henry Rischitelli, the CEO and Founder of 
Next Marketing, you do it hands-free and untethered 
with Jabra wireless headsets. 

As a leader in delivering brand experiences – from 
fairs and festivals to retail locations – Next Marketing 
has been charged with developing the strategy and 
implementation of programs aimed at generating leads, 
trial and engagement for a roster of leading brands 
around the world for over 17 years.  

“In the office, we have people who are literally on the 
phone and the computers all day working with clients 
around the world, managing processes, working the 
help desk… they need to be hands-free working on their 
Jabra headsets,” Henry explained to us. “In our world, I 
couldn’t imagine working without them.” 

For Next Marketing, the issue is beyond just being 
hands-free. It’s also being wireless. “For us, it’s 
imperative,” Henry continues. “We need to be able to 
go out to the warehouse to check on things for a client 
or just go get a coffee while we’re on the line. We don’t 
turn off.” 

If you’ve ever used a Jabra wireless headset, you know 
what Henry is talking about. Being truly untethered from 
your desk is a different dynamic. Henry told us, “I can be 
on the call with my client or with my staff and be able 
to walk over to my creative or my account services and 
have interactions with people while I’m still on the line 
with my client. I never have to say, ‘I’ll call you back in 
15 minutes.’ It allows me to be more dynamic in my day 
to day activity. And our clients value that.” 

Is your business like Next Marketing? Would going 
hands-free – and untethered – make a difference in your 
workstyle? “We’re more common than not in this world 
today,” Henry concludes. “Those who haven’t discovered 
this untethered world of communicating hands-free are 
living in the dark ages.”
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“We’ve been a wireless untethered shop for the 
past 15 years. For myself, I can’t imagine not 

having that flexibility. I can’t remember the last 
time I held a handset up to my head.” 

Henry Rischitelli,  Next Marketing CEO and Founder
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